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A Thorough Analysis on Tourism Development in Turkey
Wer Min

Abstract: Turkey has been one of the most favored emerging destinations in
the world in the past three decades. In the process of tourism development in Turkey
the government’ s strategy and policies play a critical role. Tourism industry not only
supports and stimulates the lasting economic growth by gathering the revenue of for—
eign exchange and shaping the special industry cluster but also contributes to the
employment of the country. Now Turkey is in the procedure of internationalization
its experience in tourism development deserves the developing countries to study and
learn from.

Key Words: Tourism Economy; Turkey, Economic Growth; Employment
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